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APA Digital Training Workshop

Online Writing

PLANNING ONLINE CONTENT AND 
EDITORIAL STRATEGIES FOR BRANDS
“Online editorialised content is a vital form of communication to engage with the consumer – and is getting more important by the day. Depending on the brand it either needs to be purely functional relevant and informative or have a wider role in building a stronger lifestyle presence and role within the consumers life.” Tim Bonnet, CEO, Tequila
What the course is about

The latest APA Digital Workshop shows you how to develop digital content strategies that enhance your customers' business communications with content that leads to sales. 

Through case studies and practical sessions we will explore tactics and techniques for creating compelling new digital content, as well as repurposing content you already have in print and other media. We will present proven best practice for maximizing digital channels to ensure that your proposition is informative, relevant and engaging, and that it provides real benefits to end users. 
APA members will be encouraged to think about specific strategic questions and challenges they’re experiencing prior to the event, so that the session can be as relevant and as practically useful as possible. 

Topics Covered 
· What goes into an online content strategy
· Relating your content mix to business goals and conversions
· How to establish the right tone of voice for your brand online
· Online content vs print content – what’s different and what’s the same
· Optimising content for the web in terms of legibility and clarity
· The role of copywriting in Search Engine Optimisation (SEO)
· How to drive the most relevant and valuable traffic to your website
· How to make editorial content lead to sales
· How to establish whether its working – key performance indicators (KPIs) and return on investment (ROI)
 
Who Should Attend

This course is ideal for online editors, account directors and account managers. Whether you're looking to improve your current digital offering for your clients, or you're taking the first steps towards introducing digital content into their communications strategy, this course is ideal.
Programme

0900 - 0915 Registration, breakfast and coffee


0915 - 0935 Developing an online content strategy
Clarify the purpose and goals of your client’s website. Does it support their business goals? How do you define ‘conversions’? What tone of voice is appropriate for the brand?

0935 - 1000 Breakout - Round table discussions
Identify the purpose and goals of a website. Define a conversion for each of these goals.


1000 – 1015 Feedback and examination of the round table discussions
1015 - 1045 Writing for digital media
How do users behave differently when using digital media compared with how they use print media?  How can we optimize content for use online? In what ways can digital content project brand experience?

1045 – 1105 Coffee break

1105 - 1145 Driving traffic
Ways to attract and engage with users online, including search engine marketing, social media and aggregators. 

1145 - 1215 Turning content into sales: Case studies
How brands are successfully using digital publishing to reach their customers in the most effective and relevant way. How can we turn content into money?

1215 - 1230 Measuring success
Establishing agreed key performance indicators and measuring return on investment.

1230 - 1300 End of workshop
When


Tuesday 6th October 

Duration 
0900 to 1300
Course leader
Tim is an independent online media consultant, trainer and presenter with over ten years of online publishing experience.
Tim works with editorial content teams and web publishers, helping them to produce websites that are easy to use, engaging and highly rated with respect to design, user experience, editorial content and community strategy.

Where


IAB, 14 Macklin Street, London, WC2B 5NF
Tube station 
 Holborn
Cost
Cost per person is £295.00 + VAT, open to APA members only
Cost includes course materials, breakfast and refreshments
Size of group

20 (maximum)

How to book
Please fill in the attached booking form, then either email or fax back to Amanda Burrell no later than Weds 30 Sept.
Contact

Amanda Burrell, APA digital Manager 

Email: amanda.burrell@apa.co.uk 

Fax: 0207 404 4167    Tel: 0207 4007542


APA Training workshop – Tuesday 6th October
Online Writing- Planning online content and editorial strategies for brands
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Booking contact name:



    Contact number:




Payment by Credit Card

Please debit my credit card for the total amount due of: £_____________

Mastercard / Visa* (please delete as applicable).

Card number:


/

/

/




3 digit security number:


 
Card expiry date:_____ /_____

Card Holder name:



 
Signature:





Card Holder address:
























Card holder contact number:









Payment by cheque (please attach to this form)

Please make all cheques payable to: PPA (VAT no. 341 1391 90)

Cheque number:






VAT receipts will be provided
Payment by invoice to 

Please return to Amanda Burrell:
Fax:
020 7404 4167
Email: amanda.burrell@apa.co.uk 
Post:
APA, Queens House, 3rd floor, 55-56 Lincoln’s Inn Fields, London, WC2AJ
APA is a division of the Periodical Publishers Association Ltd.
Registered Office: Queens House, 28 Kingsway, London, WC2B 6JR. Registered in England No. 00132310.

